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Workshop Objectives

By the end of the training, participants will be able to:

· Identify and discuss the value of focus group research, including the expected benefits, limitations, and appropriateness for the needs of the research;

· Describe how research or study questions influence decisions regarding segmentation, recruitment, screening, and analysis;

· Describe a framework for understanding, planning, and implementing a focus group study;

· Identify types of analytical strategies and focus group reports, including top-line summaries and full narrative reports.








Training Agenda

15 Minutes		Welcome and Overview
			Introductions
			Review of Training Objectives and Agenda
			Overview of Qualitative Research

20 Minutes		Understanding the Value of Focus Groups
			Benefits and Limitations
			When To Use Them and When Not To Use Them
			The Importance of Research Questions

20 Minutes		Overview of the Components of a Focus Group
	Study – Decision Points
			A Framework for Designing and Implementing Focus Groups

35 Minutes		Segmentation, Screening, Recruitment
			Developing a Segmentation Plan
			Recruiting Participants
			Screening Potential Participants
			Determining Incentives

20 Minutes		Break


15 Minutes		Special Issues
			Confidentiality
			Clearance Requirements (IRB, OMB)
			Cultural Considerations
			Sharing Raw Data and Reports


25 Minutes		Moderating Focus Groups
			Developing Moderator’s Guide(s) and Informed Consent(s)
			Selecting and Preparing a Moderator
			
40 Minutes		Analysis and Report Writing
			Types of Analysis for Focus Group Data
			Types of Focus Group Reports
			Structure for a Final, In-Depth Report

5 Minutes		Summary and Closure


5  Minutes		Evaluation of the Training 
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