Focus Group Research

Structure of the Focus Group Report

For a full report from a focus group project, include the following sections:

· Executive summary

· Background

· Research objectives and questions

· Methodology (includes targeted populations, segmentation criteria, recruitment strategies, and focus group techniques used)

· Limitations (includes the limitations of qualitative research and cautions against projecting results to a general population)

· Findings (includes quotes to illuminate findings and demographics of focus group participants)

· Conclusions and Recommendations

· Appendices:

· Screener

· Moderator’s guide

· Materials used during focus group activities

· Any other materials (e.g., materials reviewed prior to the group)

For a top-line summary report, include the same sections with an explanation of what is (and isn’t) included in the report. A top-line report offers a quick analysis of focus group content, generally from the notes and the moderator’s memory, and provides general themes that emerged from the groups.

Note: The Executive Summary is often widely distributed and used for many different purposes.  Always discuss with your client the importance of such a summary, how it can be used, who it will be distributed to, and what it should include. This part of the report requires additional thought and should be constructed carefully to be of most use.
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