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What is Crowdsourcing? 
ü Recruitment of many individuals for the completion of specific tasks1 

ü  A task typically conducted by one individual is outsourced to a large group 
of people 

ü When done online, crowdsourcing can provide low-cost access to diverse, 
samples of people around the world 
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Amazon’s Mechanical Turk (MTurk):  
A Crowdsourcing Service 





Who is in the crowd? 
People registered as workers on MTurk are: 

•  Located throughout the world, primarily in the United States (US) 
and India2 

•  The US sample is younger and more educated than the US public2 

•  Able to provide high quality data and completion of tasks3,4 
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Step 2: Customize HIT settings 

Description of HIT 

Time Allotted 

Cost per HIT 

Worker Requirements 
•  Example: Location, HIT approval rating  



Step 3: Workers complete HITs 
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Step 4: Approve work and pay workers 
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CDC Framework 
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